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FLOORING




An ambiance of well-being with Scala design tiles from Armstrong

Nivea Haus – Wellness oasis on Hamburg's Jungfernstieg

Those looking for a place in Hamburg to escape the stress of everyday life need look no further than Nivea Haus, where they can enjoy "moments of well-being in the center of a bustling metropolis." That's the promise of the renowned body care brand's first flagship store. Overlooking the Binnenalster, the city's panoramic inner-city lake, the oasis offers visitors the entire Nivea experience within an 800-square-meter, three-level nutshell of tranquility. Expert staff advise and pamper guests from head to toe with nearly 500 products and services, from relaxing massages, facial masks, hair conditioning treatments and manicures to styling and cosmetic tips. As an alternative to time-consuming spas, the concept store from Beiersdorf AG is aimed at a wide audience eager to treat themselves to a quick, uncomplicated 'wellness' break.

With the assistance of project management company ECE, Hamburg architect Klaus Martin Hoffmann directed the transformation of the historic Prien-Haus into a modern 'wellness' oasis. A two-storey glass collage composed of 98 panels in differing sizes and color intensities of the Nivea jar's classic shade of blue frames the building's entrance and lends the facade a new, distinctive look. The 1935 office building's facade has otherwise been largely preserved. It's interior is dominated by brand colors blue and white. Contrasting light and dark flooring serve to orient visitors and define the various areas. The three floors are thematically designated as Beach, Sky and Ocean.

Guests are welcomed to Beach – the gleaming white ground floor – where they can unwind and shoot the breeze in the coffee lounge before taking in a opulent, grand-scale presentation of the Nivea product range. They may also visit the beauty and styling area to have their hair treated, cut and styled according to individual hair type and length.  


An elegantly curved, open staircase leads to Sky on the second floor, where a large blue sphere houses the so-called Nivea Research Lab. Here, Nivea experts use the latest technologies to conduct exacting skin and hair analysis in order to offer guests the best care advice and recommend ideally suited products. To make things truly heavenly, guests are also invited to relax in an oil bath with an idyllic view of the Binnenalster, or to treat themselves to a head, neck, leg and foot massage. The chill-out area with its comfortably upholstered loungers and large windows provide an ideal view of the Jungfernstieg, Hamburg's favorite avenue, and the stately Alster fountain.

Ocean, located on the basement floor, is also given a fitting color scheme. A variety of massage and wellness treatments including shiatsu, zone and foam massage therapies serve to ease everyday tensions.

Klaus Martin Hoffmann has simultaneously managed to create an island of well-being in the middle of the city and a light-filled, refined and luminous mise-en-scene for the Nivea brand. Brilliantly accented with classic Nivea blue, every detail of the brand's first flagship store echoes its unique corporate design. White ceilings, walls, display cabinets and floors perfectly harmonize with dark, high-quality wood-optic design flooring from Armstrong on the landings and in the cubicles. The body care classic has truly found a new home. 

Since the floors needed to be visually elegant and luxurious yet low-maintenance and robust, Hoffmann chose Scala design tiles from Armstrong in dark walnut brown. Given high customer traffic, practical usage characteristics play a key role in the selection of flooring. They must be durable enough to withstand everyday high-volume traffic while retaining an impeccable appearance. At the same time, they should provide customers and employees with a pleasant walking surface. Impact noise dampening and high elasticity are therefore important. DSW Luxury Vinyl from Armstrong has both of these qualities while also being wear resistant, flame retardant and of course easy to clean.


The quick and easy installation and convertibility of Armstrong design tiles is particularly advantageous for the retail sector, where trends often need to be adopted on short notice and within short renovation periods. For more information about the versatile Scala design tile system, please contact service_germany@armstrong.com or visit www.armstrong.eu . 
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Directly on the Binnenalster, Hamburg's inner-city lake, stands the world's first Nivea Haus. Its entrance is framed by a two-storey glass tribute to the company's famous blue jar. The period office building's facade is otherwise largely preserved. 
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The Nivea brand's corporate design is echoed in the first flagship store's every detail. The brand is perfectly presented in a light-filled, luminous and refined environment. The large blue sphere is home to the "Nivea Research Lab." 
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The spa bath with a view of the Binnenalster is the ideal spot to relax. And the chill-out area's large windows look out over Hamburg's Jungfernstieg avenue and the Alster fountain. 

Armstrong _Nivea_4:

White ceilings, walls, display cabinets and floors harmonize with dark, wood-optic Scala design flooring from Armstrong on the landings and in the cubicles. Brilliant Nivea blue accents round out the look. 
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Elegant and luxurious, yet low-maintenance and robust – the reasons why architect Klaus Martin Hoffmann decided to use walnut brown Scala DLW Luxury Vinyl design tiles from Armstrong. 
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